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Square Footage

36,066 SF

Price Point 

$3,223,000

Cap Rate

7.75%

NOI

$249,806

Term Remaining

4+ Years WALT

Year Built

1983
Price Per SF

$89 PSF

Acreage

2.45 Acres

%

Huntington Mall offers investors a durable, yield-focused retail opportunity anchored by 
ƴŀǘƛƻƴŀƭ ŎǊŜŘƛǘ ǘŜƴŀƴŎȅ ŀǘ ǘƘŜ ŜƴǘǊŀƴŎŜ ƻŦ ²Ŝǎǘ ±ƛǊƎƛƴƛŀΩǎ ƭŀǊƎŜǎǘ ǎƘƻǇǇƛƴƎ ŘŜǎǘƛƴŀǘƛƻƴΦ ²ƛǘƘ 
4+ years of term remaining, NN/NNN structures, predictable reimbursement income, and 

strong regional fundamentals, the asset provides stable cash flow with built-in rent growth 
and low landlord responsibilities.
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The Opportunity

Address

10 Mall Rd Ste 101, 
Barboursville, WV 25504

Gross Leasable Area and Land Area

36,066 SF
2.45 AC

Year Built

1983

Asking Cap Rate

7.75%

Asking Price

$3,223,000

Parcel Number

02-8C-00810000

Lease Type

NNN

NOI

$249,806

%

THE ASSET
Å Durable Income Stream: 100% leased to two national tenants with 

long operating histories at the property and predictable, expense-
reimbursed cash flow.

Å Creditworthy Anchor: Michaels (corporate) occupies 83% of the 
GLA and continues to expand product categories nationwide, 
supporting long-term store health.

Å Built-In Rent Growth: Mattress Warehouse provides meaningful 
upside with a 10% contractual rent increase in Year 11 and 8% 
increases in all renewal options.

Å Simple Ownership Structure: NN/NNN leases with minimal 
landlord responsibilities and fully recoverable CAM, tax, and 
insurance pass-throughs.

Å Proven Retail Format: Large, flexible floor plans and adjacency to 
.Ŝǎǘ .ǳȅΣ ¦ƭǘŀΣ hƭŘ bŀǾȅΣ 5ƛŎƪΩǎΣ ŀƴŘ ƻǘƘŜǊ ŘƻƳƛƴŀƴǘ ǊŜƎƛƻƴŀƭ 
retailers improve tenant stickiness.

Å Below Market Rent: !ƴŎƘƻǊ ¢Ŝƴŀƴǘ aƛŎƘŀŜƭΩǎ ƛǎ ǇŀȅƛƴƎ ǿŜƭƭ ōŜƭƻǿ 
market rent at $5.75 per SF while being a tenant since 1993

LOCATION HIGHLIGHTS
Å Dominant Retail Destination: Located at the entrance of 

Huntington Mall, the largest retail complex in West Virginia, 
drawing consistent traffic from a 368,000-person MSA.

Å Regional Trade Area Pull: Barboursville serves shoppers from three 
states (WV/KY/OH) due to limited competing malls and central 
interstate positioning.

Å Blue-Chip Employment Base: Major employers, including Marshall 
University, Toyota, Cabell Huntington Hospital, and Alcon, support 
stable household incomes.

Å Exceptional Access & Visibility: Direct access to I-64 with visibility 
to 20,000ς52,000 VPD.

Å Continued Public & Private Investment: TIF district, $40M mixed-
use redevelopment, and public improvements signal long-term 
municipal commitment.

Size         Expiration       Renewal Opt 

29,881        2/28/2030        1, 5-Year

Summary of Tenants

6,185        5/31/2030        1, 5-Year
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Total Households
Huntington-Ashland MSA

156,188

Total Population
Huntington-Ashland MSA

Median HH Income
Huntington-Ashland MSA

$57,185

10 Mall Rd Ste 101
Barboursville, WV 25504

368,580
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Market Aerial

52,775

20,404
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Birdõs Eye Aerial
19,620

19,620
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Site Plan

SUITE TENANT SQ. FT.

100 Michaels 29,881 SF

101 Mattress Warehouse 6,185 SF

TOTAL 36,066  SF 
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Tenant Overview
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Rent Roll
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ANNUAL MINIMUM RENT RENEWAL OPTIONS

Suite Tenant SF
% of 
GLA

Lease 
Start

Lease   
End

Esc. 
Date

Rent $/SF Monthly Annual Recovery Method Term Date Rent $/SF

1 Michaels 29,881 83% Jan-93 Feb-30 $5.75 $14,318 $171,816 NN 5 yr Feb-30 $6.25

CAM,Tax,Ins

*3% of gross sales in excess of $6,225,208*
*landlord is responsible for roof*

2 Mattress Warehouse 6,185 17% Sep-14 May-30 $16.00 $8,247 $98,964 NN 5 yr Jun-30 $18.00

CAM,Tax,Ins

*landlord is responsible for roof*

Total 36,066 100% Occupied $10.88 $22,565 $270,780
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10 Year Cash Flow Model
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Forecast Forecast Forecast Forecast Forecast Forecast Forecast Forecast Forecast Forecast Forecast Forecast

Year 1 Year 2 Year 3 Year 4 Year 5 Year 6 Year 7 Year 8 Year 9 Year 10 Year 11

For the Years Ending Dec-2026 Dec-2027 Dec-2028 Dec-2029 Dec-2030 Dec-2031 Dec-2032 Dec-2033 Dec-2034 Dec-2035 Dec-2036 Total

Rental Revenue

Potential Base Rent 270,776 270,776 270,776 270,776 290,442 298,086 298,086 298,086 298,086 317,753 325,397 3,209,039

Scheduled Base Rent 270,776 270,776 270,776 270,776 290,442 298,086 298,086 298,086 298,086 317,753 325,397 3,209,039

Total Rental Revenue 270,776 270,776 270,776 270,776 290,442 298,086 298,086 298,086 298,086 317,753 325,397 3,209,039

Other Tenant Revenue

Total Expense Recoveries 112,283 115,405 118,620 121,932 125,940 129,683 133,302 137,029 140,869 145,421 149,722 1,430,206

Total Other Tenant Revenue 112,283 115,405 118,620 121,932 125,940 129,683 133,302 137,029 140,869 145,421 149,722 1,430,206

Total Tenant Revenue 383,058 386,180 389,396 392,708 416,382 427,769 431,388 435,116 438,955 463,173 475,119 4,639,245

Potential Gross Revenue 383,058 386,180 389,396 392,708 416,382 427,769 431,388 435,116 438,955 463,173 475,119 4,639,245

Vacancy & Credit Loss

Vacancy Allowance -5,911 -5,938 -5,965 -5,994 -6,389 -6,678 -6,710 -6,741 -6,774 -7,174 -7,469 -71,742

Total Vacancy & Credit Loss -5,911 -5,938 -5,965 -5,994 -6,389 -6,678 -6,710 -6,741 -6,774 -7,174 -7,469 -71,742

Effective Gross Revenue 377,148 380,243 383,431 386,714 409,994 421,090 424,678 428,374 432,181 455,999 467,650 4,567,503

Operating Expenses

Insurance 21,233 21,870 22,526 23,202 23,898 24,615 25,353 26,114 26,897 27,704 28,535 271,945

Taxes 41,512 42,757 44,040 45,361 46,722 48,123 49,567 51,054 52,586 54,163 55,788 531,671

CAM 64,597 66,289 68,031 69,825 72,270 74,402 76,363 78,382 80,463 83,202 85,637 819,462

Grounds Maintenance 4,243 4,371 4,502 4,637 4,776 4,919 5,067 5,219 5,375 5,537 5,703 54,349

Maintenance 21,026 21,657 22,307 22,976 23,665 24,375 25,106 25,860 26,635 27,435 28,258 269,300

Roofing 15,059 15,511 15,976 16,455 16,949 17,457 17,981 18,521 19,076 19,649 20,238 192,872

Snow Removal 9,047 9,318 9,598 9,886 10,183 10,488 10,803 11,127 11,461 11,804 12,158 115,873

Cleaning 3,907 4,024 4,145 4,270 4,398 4,530 4,665 4,805 4,950 5,098 5,251 50,043

Management Fees 11,314 11,407 11,503 11,601 12,300 12,633 12,740 12,851 12,965 13,680 14,029 137,025

Total Operating Expenses 127,342 130,915 134,596 138,387 142,889 147,140 151,283 155,550 159,945 165,069 169,960 1,623,078

Net Operating Income 249,806 249,327 248,835 248,327 267,104 273,950 273,396 272,824 272,236 290,930 297,690 2,944,425
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Lease Abstract & Market Outlook

Tenant Michaels

Size 29,881 SQFT

Lease Term 5 Years

Original Lease Start January 1993

Expiration Date February 2030

Base Rent $171,816/yr

Options One, 5-year

Lessee Entity Type Corporate

Roof and Structure Landlord

Lease Type NN

Michaels Just Made a Major Announcement - 

and Its Good News for Crafting Enthusiasts
June 10, 2025

If youôre looking for more craft ideas and DIY projects this summer, youôre in luck. Michaels announced 

that itôs expanding its fabric, sewing, and yarn assortment, adding over 600 products across new and 

existing brands, including sewing and quilting supplies, fabric, yarn, specialty threads, sewing machines, 

and more.

With hobbies like sewing and knitting experiencing a resurgence, this product expansion from Michaels 

offers more options for creators, whether theyôre experienced or novices.

For example, searches for ñfabricò on Michaels.com have jumped by 77 percent over the past year. To 

meet the growing demand, the retail chain is increasing its assortment ï which ranges from cotton for 

quilting to broadcloth for apparel and home décor ï across more than 680 stores, with plans to expand 

the assortment in an additional 280 stores.

With knitting, crocheting, and other fiber arts gaining popularity, Michaels is growing its yarn assortment 

by 25 percent to fit the needs of skilled crocheters and newbie knitters. The 25 stores will be stocked with 

over 60 new Loops & Threads offering; more items from Red Heart, Bernat, and Lion Brand; a bigger 

selection of cute amigurumi kits; and Joann brands, including Big Twist Value Plus, Big Twist Twinkle, 

Bag Twist Posh, and Big Twist Baby Bear.

Read More

1,200+ Locations in the United States

Over $5.85B  of US Revenue in 2024

54,000+ Employees

Founded in 1973 in Dallas, Texas

US Headquarte r  in Irving, TX

https://www.marthastewart.com/michaels-adds-600-new-products-and-joann-labels-11751393
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άIǳƴǘƛƴƎǘƻƴ ²ƛƴǎ 
America's Best 

Communities 
/ƻƳǇŜǘƛǘƛƻƴέ

- Public Broadcasting, 2017

Huntington -Ashland MSA Largest Employers

5,500+ employees 3,400+ employees

550+ employees

1,700+ employees

1,400+ employees

The Huntington ðAshland  Metropolitan  Statistical  Area (MSA)  spans portions  of West Virginia,  Kentucky , 

and Ohio, serving  as a major  regional  hub for  healthcare,  education,  manufacturing , and retail . The area 

includes  Cabell  and Wayne Counties  (WV), Boyd County  (KY),  and Lawrence  County  (OH),  with  a 

combined population  of approximately  368,000 residents  and about  156,000 households.

Just  east of Huntington , Barboursville  functions  as one of the MSAõs most dynamic  commercial  centers. 

Home to the Huntington  Mallñthe largest  retail  complex in  West Virginia ñand numerous  new 

developments , Barboursville  serves as the regionõs key retail  and dining  destination . It  also benefits  from  

exceptional  interstate  connectivity,  sitting  directly  along I -64, which  provides  seamless east to west access 

across the Tri -State  region . Barboursvilleõs location  places it  approximately  45 minutes  from  Charleston,  

WV; within  2 hours  of Lexington,  KY ; and about  2.5 hours  from  Cincinnati,  OH- creating  easy reach to 

major  population  and economic centers. This  connectivity  enhances its  role as a regional  retail  and 

business hub and provides  strong  logistical  advantages for  employers and visitors .

The Huntington ðAshlandðBarboursville  area has seen steady economic improvement,  with  local projects  

emphasizing  revitalization , job creation , and community  development . Efforts  such as the Americaõs Best 

Communities  initiative , which  awarded  Huntington  $3 million  for  revitalization,  highlight  the regionõs 

resilience  and forward -looking  vision .
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12,000+ students 2,000+ employees $340 million annual budget  

Marshall University, founded in 1837 and named for 
U.S. Supreme Court Chief Justice John Marshall, is a 
public research university based in Huntington, West 
Virginia. It enrolls about 12,318 students as of Fall 
2024, including undergraduate, graduate, and 
professional students. The university operates on an 
annual budget of approximately $340.6 million in 
operating expenses. Marshall is known for its broad 
range of academic programsτfrom liberal arts to its 
School of Medicineτand serves as both an 
educational and economic anchor for the region.

Economic and Community Impact of 
Marshall University

Marshall University plays a vital role in West 
±ƛǊƎƛƴƛŀΩǎ ŜŎƻƴƻƳȅΣ ƎŜƴŜǊŀǘƛƴƎ ƻǾŜǊ ϷмΦн ōƛƭƭƛƻƴ ƛƴ 
annual economic impact, according to its own 
strategic planning documents. It supports 
thousands of jobsτboth directly and through 
related economic activityτexemplified by earlier 
studies that estimated more than 3,200 jobs tied to 
the university. In addition, Marshall drives local 
economic growth through student spending, 
research, and grants, further strengthening the 
IǳƴǘƛƴƎǘƻƴ ǊŜƎƛƻƴΩǎ ŜŎƻƴƻƳƛŎ ŦƻǳƴŘŀǘƛƻƴΦ
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3 miles

10 miles

5 miles

HHI 3 mile 5 mile 10 mile

2024 Estimated AverageHHI $82,519 $85,769 $72,633

2024 Estimated MedianHHI $55,343 $58,428 $50,337

Total Consumer Spending $158.1M $370.9M $1B


